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METHODS

43 K-12 respondents (54 districts total) 

Over 27,000 meals daily (67% of total)

43 healthcare respondents (129 total)

13,000 meals daily (72% of total)

Only on regionally-available and fresh F+V products
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Healthcare facilities purchase a wider mix of products able to be raised locally than schools 
Figure 1: Products Currently Purchased by Percent of Respondents  
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Both schools and healthcare facilities have high interest in purchasing from local farmers  

Figure 1: School Interest in Local Purchasing             Figure 2: Healthcare Interest in Local Purchasing  
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Some purchasing taking place (27% of healthcare facilities and 31% of schools) 
Figure 1: Healthcare Local Purchases                                    Figure 2: School Local Purchases 
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Figure 1: Products Respondents Would Consider Buying in Whole Form by Outlet  
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